10.

11.

12.

. Aaker, D. A., 2004, “Brand Portfolio Strategy: Creating Relevance,

Differentiation, Energy, Leverage, and Clarity,” Free Press.

Affuso, L., 2000, “Intra-Firm Retail Contracting: Survey Evidence from the
UK,” http://www .larpnet.com/downloads/retailcontracting.pdf

Barone, M. J., Miniard, P. W., Romeo J. B., 2000, “The Influence of Positive
Mood on Brand Extension Evaluations,” Journal of Consumer Research, Vol.
26, 386-400.

Beales, J. H., Muris, T. J., 1995, “The Foundations of Franchise Regulation:

Issues and Evidence,” Journal of Corporate Finance, 157-197.

Bhattacharya, S., Lafontaine F., 1995, “Double-Side Moral Hazard and the
Nature of Share Contracts,” The RAND Journal of Economics, Vol. 26,
761-781.

Blair, B. F., and Lewis, T. R., 1994, ”Optimal Retail Contracts with Asymmetric
Information and Moral Hazard,” RAND Journal of Economics, Vol. 25, 284-96.

Carland, J, W., Hoy, F., and Carland, Jo Ann C., 1984, "Differentiating
Entrepreneur from Small Business Owners: A Conceptualization,” Academy of
Management Review, Vol. 9, 354-359.

Choi, Jay Pil, 2002, “Bundling New Products with Old to Signal Quality, with
Application to the Sequencing of New Products”, International Journal of
Industrial Organization, Vol. 21, 1179-1200.

Crespi, F., 2004, “Notes on The Determinants of Innovation: a
Multi-Perspective Analysis,” FEEM Working Paper No. 42.04.

Dutta, S., Bergen, M., and John G., 1994, “The Governance of Exclusive
Territories When Dealers Can Bootleg,” Marketing Science, Vol. 13, 83-99.

Gallini, N. T., Lutz, N. A., 1992, “Dual Distribution and Royalty Fees in

Franchising,” Journal of Law and Economics & Organization, Vol. 8, 471-501.

Gassenheimer, J. B., Baucus, D. B., and Baucus, M. S., “Cooperative
Arrangements among Entrepreneurs: An analysis of opportunism and
communication in franchise structure,” Journal of Business Research, Vol. 36,
67-79.

59



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

Heiner, R. A., 1983, “The Origin of Predictable Behavior,” The American
Economic Review, Vol. 73, 560-595.

Kalnins, A., and Lafontaine, F., 1996, “The Characteristics of Multi-unit
Ownership in Franchising: Evidence from Fast-Food Restaurants in Texas,”
NBER working paper 5859.

Kaufman, Erogle, 1999, “Standardization and Adaptation in Business Format

Franchising,” Journal of Business Venturing, Vol. 14, 69-85.

Kaufman, P. J., Lafontaine, F., 1994, “Cost of Control: the Source of Economic
Rents for McDonald’s Franchisees,” Journal of Law and Economics, Vol. 37,
417-453.

Klien, B., Crawford R. G., and Alchian, A. A., 1978, "Vertical Integration,
Appropriable Rents, and the Competitive Contracting Process,” Journal of Law
and Economics, Vol. 21, 297-326.

Klien, B., 1995, “The Economics of Franchise Contracts,” Journal of Corporate
Finance, 9-37.

Klien, B., and Saft, L. F., “The Law and'Economics of Franchise Tying
Contracts,” Journal of Law and Economics, Vol. 28, 345-361.

]

Lafontaine, F., and Bhattacaryya, S:;11995, “The Role of Risk in Franchising,’
Journal of Corporate Finance, Vol. 2, 39-74.

Lafontaine, F., and Oxley, J. E., 2004, “International Franchising Practices in
Mexico: Do Franchisor Customize Their Contracts?” Journal of Economics &
Management Strategy, Vol. 13, 95-123,

Lafontaine, F., and Slade, M. E., 1997, “Retail Contracting: Theory and

Practice,” The Journal of Industrial Economics, 1-25.

Lee, A. Y., and Sternthal, B., 1999, “The Effect of Positive Mood on Memory,”
Journal of Consumer Research, Vol. 26, 115-126.

Lewin S. B., 1997, “Innovation and Authority in Franchise Systems: Toward a

Grounded Theory of the Plural Form,” PhD Thesis, Harvard University.

Lutz N. A., 1995, “Ownership Rights and Incentives in Franchising,” Journal of
Corporate Finance, Vol. 2, 103-131.

Marvel H. P., 1995, “Tying, Franchising, and Gasoline Service Stations,”
Journal of Corporate Finance, 199-225.

60



27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

Mathewson, G. F., and Winter R. A., 1985, “The Economics of Franchising
Contracts,” Journal of Law and Economics, Vol. 28, 503-526.

McAfree, R. P., Marius S., 1994, “Opportunism in Vertical Contracting:
Nondiscrimination, Exclusivity, and Uniformity,” The American Economic
Review, Vol. 84, 210-230.

Moshkin N., Shachar, R, 2000, “Switching Cost or Search Cost?” the Foerder
Institute for Economic Research Working Paper No. 3-2000.

Norton S. W., 1995, "Is Franchising a Capital Structure Issue?” Journal of
Corporate Finance, Vol. 2, 75-101.

Norton S. W., 1988, "Franchising, Brand Name Capital, and the
Entrepreneurial Capacity Problem,” Strategic Management Journal, Vol. 9,
105-114.

Park, C. W., Milberg, S., and Lawson, R., 1991, “Evaluation of Brand Extension:
The Role of Product Feature Similarity and Brand Concept Consistency,” The
Journal of Consumer Research, Vol. 18,.185-193.

Rekettye, G., Innovation and Marketing: The Emergence of the Dominant
Form of Marketing,” British Academy of Management Annual Conference
2002, London.

Pepall, L. M., and Richards D. J., 2002, “The Simple Economics of Brand
Stretching,” Journal of Business, Vol. 75, 535-552.

Price, L. J., and Dawar N., 2000, “The Joint Effects of Brands and Warranties in
Signaling New Product Quality,” Journal of Economic Psychology, Vol. 23,
165-190.

Price, S., 1997, “The Franchise Paradox: New Directions, Different Strategies,”

London: Cassell.

Randall, T., Ulrich K., and Rebstein, D., 1998, “Brand Equity and Vertical
Product Line Extent,” Marketing Science, Vol. 17, 356-379.

Shane S. A., 1998, “Research Notes and Communications Making New
Franchise System Work,” Strategic Management Journal Vol. 19, 697-707.

Sorenson, O., Sorenson, J. B., 2001, “Finding the Right Mix: Franchising,
Organizational Learning, and Chain Performance,” Strategic Management
Journal Vol. 22, 713-724.

61



40. Hippel, E. von, 1988, “The sources of innovation,” New York : Oxford

University Press.

41. Wathne K. H., and Heide J. B., “Opportunism in Interfirm Relationships:
Forms, Outcomes, and Solutions,” Journal of Marketing, Vol. 64, 36-51.

42. Wernerfelt, B., 1988, “Umbrella Branding as a Signal of New Product Quality:
An Example of Signaling by Posting a Bond,” The RAND Journal of Economics,
Vol. 19, 458-466.

43. Windsperger, J., 2002. “The Organization of Knowledge in Franchising Firms,”
Conference Paper, the DRUID Summer Conference 2002.

44. Wolinsky, A., 1995, ‘Competition in Markets for Credence Goods, ” Journal of
Institutional and Theoretical Economics, Vol. 151,117-31.

45. FIR(2001) - “F Iy AR B (BRSNS AR
s L TR ?%u‘\ff °

46. Bﬁﬁﬁlpjgp'.( 001) ”ﬁ&r?ﬂ;{ﬁffﬁ’ﬂ@ E?,—FF;D JDEEJF U ] I S 'Jfftff
N S

62



